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Abstract

The Beti Bachao, Beti Padhao (BBBP) scheme is a transformative initiative by the
Government of India aimed at addressing the declining sex ratio and promoting the education
and empowerment of girls. The primary objective of the BBBP scheme is to address the
skewed gender ratio in India, caused by a preference for male children, by promoting the
value and importance of the girl child. This abstract provides an overview of the scheme, its
objectives, implementation, and the impact it has had on society.

Introduction about the Scheme

Beti Bachao Beti Padhao program is a flagship campaign launched by the government of
India in January 2015. The campaign focuses on addressing the declining child sex ratio
(CSR) and promoting the education and empowerment of girls. The campaign’s primary
objectives are to prevent female infanticide, ensure the survival and protection of girl children
and promote their education. The primary objective of the BBBP scheme is to address the
skewed gender ratio in India, caused by a preference for male children, by promoting the
value and importance of the girl child. It strives to ensure the survival and protection of girls
and to enable their education and participation in all spheres of life. The BBBP scheme is
implemented through a multi-pronged approach, involving government agencies, civil society
organizations, and local communities.

Key components of the scheme include

1. Awareness Campaigns: The scheme emphasizes the need for societal change and
challenges gender stereotypes through awareness campaigns, media initiatives, and
community engagement.

2. Conditional Cash Transfers: Financial incentives are provided to families who promote
the birth and education of girls, encouraging them to break from traditional biases.

3. Improved Healthcare: Initiatives to ensure the survival of girl infants and maternal
healthcare services are strengthened.

4. Education: Special emphasis is placed on girls' education, with measures to improve
school infrastructure, access to quality education, and scholarships for girls.

Impact: The BBBP scheme has yielded several positive outcomes:

1. Improved Sex Ratio: In areas where the scheme has been effectively implemented, there
has been a notable increase in the sex ratio, indicating a positive shift in societal attitudes
toward valuing the girl child.

2. Increased School Enrolment: The scheme has contributed to a rise in the enrolment of
girls in schools and higher education institutions, fostering a culture of education for girls.

3. Empowerment: As more girls receive education and opportunities, they become more
empowered to make informed choices about their lives and careers.
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4. Economic Development: By investing in the education and well-being of girls, the
scheme contributes to the long-term economic growth of the nation by creating a more
educated and skilled workforce.

Objectives of this initiative are:

A. Prevention of gender biased sex selective elimination.
B. Ensuring survival and protection of the girl child.

C. Ensuring education and participation of the girl child.

Key components of the scheme:

1. Awareness and advocacy: The e
campaign aims to raise awareness about |*%
the importance of girls in society and the
need to end gender-based discrimination.
It seeks sensitize people about the value
of girl child through various media,
events, and programs. = g =

2. Improving child sex ratio: The scheme g
focuses on improving the child sex ratio by preventing sex selective abortion and
ensuring the survival and well being of girl children.

3. Education: The campaign emphasizes the importance of education for girls and aims to
increase enrollment and retention of girls in schools. It also seeks to enhance the quality
of education and provide opportunities for higher education and skill development.

4. Empowerment: Beti Bachao Beti Padhao aims to empower girls and women by
promoting gender equality, encouraging them to participate in various fields, and
supporting their overall development.

5. Collaboration: The campaign involves collaboration among various government
ministries and departments, as well as partnerships with non-governmental organizations
(NGOs), community-based organizations and other stakeholders.

The Beti Bachao Beti Padhao is an important initiative to address gender-based
discrimination and promote the girls in India. It reflects the government’s commitment to
creating a more gender equitable society by ensuring the survival, protection, and education
of girl children.
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Conclusion

The Beti Bachao, Beti Padhao scheme is a pioneering effort to address gender inequality at its
roots. It tackles deep-seated societal biases against the girl child, promoting her survival,
education, and empowerment. While the scheme has made significant strides, ongoing
commitment, and concerted efforts from all stakeholders are essential to sustain and expand
its impact, ultimately leading to a more equitable and inclusive society where daughters are
celebrated and given every opportunity to excel.
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