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Social media has emerged as a powerful communication and information-sharing tool with
significant potential to transform the agricultural sector. Farmers can use social
networking platforms such as WhatsApp, Facebook, YouTube, Instagram, and Telegram to
access information about modern farming techniques, weather conditions, pest and disease
management, government schemes, market prices, agricultural technologies, and consumer
demand. These platforms also provide opportunities for farmers to communicate with
agricultural experts, share experiences, promote farm products, and connect directly with
buyers. However, limited digital literacy, poor internet connectivity, misinformation,
language barriers, and lack of awareness can restrict the effective use of social media in rural
communities. This article highlights the importance of social media awareness among
farmers and examines how digital networks can contribute to improved agricultural
knowledge, decision-making, market access, and farm income. It also discusses the
challenges associated with the use of social media and emphasizes the need for digital
literacy, reliable information, expert guidance and responsible use of online platforms.
Effective utilization of social media can help create a more informed, connected, innovative,
and sustainable farming community.
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Introduction
Agriculture is one of the most important sectors of the economy and plays a vital role in
providing food, employment, and income to millions of people. However, farmers often face
challenges such as changing weather conditions, pest attacks, lack of market information,
fluctuating prices, limited access to modern technologies, and inadequate knowledge of
government schemes. In the digital age, social media can become a powerful tool to help
farmers overcome many of these challenges.

Social media platforms
such as Facebook, WhatsApp,

YouTube, Instagram, and
Telegram provide farmers with
opportunities to access

information, communicate with
experts, share experiences, and
connect directly with markets and
consumers. Social media
awareness among farmers can
therefore contribute significantly
to improved agricultural practices, better decision-making, and higher incomes.
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Importance of Social Media for Farmers
Social media has transformed the way people communicate and exchange information. For
farmers, it can provide quick access to E

useful agricultural knowledge without
requiring them to travel long distances.
Farmers can use social networks to learn
about modern farming techniques, crop
varieties, irrigation methods, organic
farming, soil management, pest control,
livestock care, and post-harvest
management. Agricultural experts,
universities, government departments, and § ,,,)
experienced farmers can share educational ERESEEES > G AN
videos, photographs, articles, and practical advice through these platforms. For example, a
farmer facing a pest problem can share a photograph of the affected crop in a farming group
and receive suggestions from agricultural experts or other farmers. This can help in
identifying problems at an early stage and taking appropriate action.
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Access to Agricultural Information

One of the major benefits of social media is the rapid availability of information. Farmers can
receive updates about weather conditions, crop diseases, agricultural technologies,
government schemes, subsidies, crop insurance, and training programmes.
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YouTube is particularly useful for farmers who prefer visual learning. Videos can
demonstrate activities such as seed treatment, compost preparation, drip irrigation, pruning,
harvesting, and the use of agricultural machinery. Such practical demonstrations can make
complex agricultural information easier to understand. WhatsApp and other messaging
platforms can also help farmers receive local information quickly. Farmer groups can be
created to share information about crop prices, weather alerts, availability of inputs, and
agricultural events.
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Connecting Farmers with Markets

Marketing is a major challenge for many farmers. Social media can help reduce the
information gap between producers and buyers. Farmers can use social networks to promote
their products, find potential buyers, advertise locally produced goods, and develop direct
relationships with consumers. Farmers producing vegetables, fruits, dairy products, honey,
handicrafts, organic products, or processed food can use social media to showcase their
products. Photographs, short videos, and customer feedback can help build trust and increase
visibility.
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Direct marketing through digital platforms may also help farmers understand consumer
preferences and explore new markets. When farmers have better information about demand
and prices, they can make more informed decisions about what, when, and where to sell.

Sharing Knowledge and Farmer Experiences

Social media encourages farmers to learn from one another. Farmers from different villages
and regions can share their experiences, successes, failures, and innovative ideas. A farmer
who has successfully adopted drip irrigation, organic farming, precision agriculture, or a new

FAgri rticles ISSN: 2582-9882 Page 850

Earde de de e e Ao de o O e Lo e O e dp e O e de e e e e v e e Ao e e e de v Je e Le de e v e e Ao de e D de Ao e e v O O



parde de de de de Ao de Ao Ao Ao e Ae e e Ao e e A Ae e e A e A U U U O Or Ur Ov dv dv dv dv de de de Ao 1o e e dr Or O de de de Ae Ae e e Or

Paikra et al. (2026) Agri Articles, 06(04): 848-852 (JULY-AUG, 2026)

crop variety can share the experience with others. Such peer-to-peer learning can be highly
valuable because the information comes from real agricultural experiences. Online farmer
communities can also create a sense of cooperation and support. Instead of dealing with
problems individually, farmers can discuss common challenges and find possible solutions
together.

Promoting Modern Agricultural Technologies

Modern agriculture increasingly depends on technology. Mobile applications, satellite-based
information, drones, sensors, digital marketplaces, and precision farming techniques are
becoming more accessible. Social media can create awareness about these technologies.
Farmers can watch demonstrations, compare different technologies, read user experiences,
and learn about their potential benefits. This can encourage farmers to adopt suitable
innovations and improve productivity. However, farmers should evaluate information
carefully and consult qualified agricultural experts before making major investments or using
unfamiliar agricultural products.

Role of Government and Agricultural Institutions

Government departments, agricultural universities, research institutions, and extension
agencies can use social media to reach farmers more effectively. Instead of relying only on
traditional meetings and printed materials, agricultural information can be communicated
through videos, infographics, online training sessions, and messaging groups. Information
about subsidies, schemes, crop insurance, weather warnings, pest outbreaks, and agricultural
training can reach a larger audience quickly. Social media can therefore strengthen the
connection between farmers and agricultural institutions.

Challenges and Risks

Although social media provides many opportunities, farmers also need to be aware of its
limitations. Not all information available online is accurate. False information about
fertilizers, pesticides, seeds, crop prices, or farming techniques can lead to financial losses or
damage to crops. Farmers should therefore verify important information through reliable
sources such as agricultural universities, government agricultural departments, qualified
experts, and recognized agricultural organizations. Digital literacy is another challenge. Some
farmers may have limited experience using smartphones, social media applications, or online
services. Training programmes can help farmers learn basic digital skills, online safety,
privacy protection, and information verification. Internet connectivity, smartphone
availability, language barriers, and lack of technical knowledge may also limit the benefits of
social media in rural areas.

Ways to Improve Social Media Awareness Among Farmers

Several steps can be taken to increase the effective use of social media in agriculture:

1. Digital literacy programmes: Farmers should receive practical training on using
smartphones, social media, and agricultural applications.

2. Local-language content: Agricultural information should be provided in regional and
easily understandable languages.

3. Reliable farmer groups: Communities can create moderated groups where verified
agricultural information is shared.

4. Expert participation: Agricultural scientists and extension officers can interact directly
with farmers through online platforms.

5. Market information: Farmers should be encouraged to use digital platforms to compare
prices and identify potential buyers.

6. Awareness about online safety: Farmers should learn how to identify scams, misleading
advertisements, and fraudulent schemes.

7. Practical demonstrations: Videos and live sessions can demonstrate agricultural
practices in simple and accessible ways.

oQg'ci o@cticleb ISSN: 2582-9882 Pa.g.e 8517

Earde de de e e Ao de o O e Lo e O e dp e O e de e e e e v e e Ao e e e de v Je e Le de e v e e Ao de e D de Ao e e v O O



parde de de de de Ao de Ao Ao Ao e Ae e e Ao e e A Ae e e A e A U U U O Or Ur Ov dv dv dv dv de de de Ao 1o e e dr Or O de de de Ae Ae e e Or

Paikra et al. (2026) Agri Articles, 06(04): 848-852 (JULY-AUG, 2026)

Conclusion

Social media has the potential to become an important tool for modern agriculture. It can help
farmers gain knowledge, connect with experts, share experiences, access market information,
promote their products, and learn about new technologies. When used responsibly, social
networks can reduce information gaps and strengthen communication between farmers,
consumers, experts, markets, and government institutions. However, social media should not
be viewed as a replacement for professional agricultural advice. Its greatest value comes
when digital information is combined with scientific knowledge, local experience,
agricultural extension services, and reliable market information. Creating greater social media
awareness among farmers is therefore an important step toward building a more informed,
connected, innovative, and prosperous farming community. By harnessing digital networks
effectively, farmers can turn information into knowledge, knowledge into better decisions,
and better decisions into sustainable agricultural success.
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